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Imagination at work.



The Lighting Segment

Lighting is considered a low interest category for most
consumers, but depends on the segment.

» GE researched and developed consumer segments based on
the level of engagement in the lighting category.

The lighting industry has seen many changes over the last
few years, with new technologies being introduced.

» Presents an opportunity
to find ways to better engage with consumers.
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For high brightness and
high efficiency, this bulb is
a no-brainer.
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Consumer Product Categories Today

soft white

Longer Life**

comfortable, inviting light™

)| suymayos

$1.32

Technology Halogen CFL
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ENERGY STAR® .

And other
benefits:

No mercury/
instant on
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